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THE COOL WAY TO  

NEW COOLSCULPTING 
CUSTOMERS 

  



Have at least 1000 words of unique, SEO Optimized 

CoolSculpting content on your website.

Optimize & update review profiles, maps, and 
directories.

STEPS TO BECOMING THE TOP PROVIDER ONLINE

Case Study: Skinney #1 on Google in New York City

Outrank your competitors online by completing the following: 

Get links from authoritative websites (press,
bloggers, medical sites, etc.)

Publish, new CoolSculpting content on a monthly 
basis to your website and social media.



Define your target audience (ex: females, aged 25- 

60 in a 20 mile radius of your office location.)

Set up a targeted Google Adwords campaign. 

Create unique CoolSculpting images and video ads 

for your target audience on social media.

LEAD COOLSCULPTING CUSTOMERS TO YOU
Spend your advertising dollars ONLY on people who show 

interest in CoolSculpting by completing the following:

Advertise only to people who are actively searching

for a CoolSculpting provider.



Ensure your website loads fast (under 3.5 seconds) 
and is mobile responsive.

Have a main graphic, phone number and consult 
request form above the fold (area of website seen 
without scrolling.)

Have a consult request pop-up with exit intent 
technology.

Ensure your website is optimized for mobile devices.

 OPTIMIZE YOUR WEBSITE TO 3X YOUR LEADS
Attract CoolSculpting customers by making it easier to do 

business with you than your competitors: 

Follow a long form sales layout: benefits, before 
and after, call to actions, etc.



Set up conversion tracking and phone tracking.
Know your cost to generate a lead!

Monitor lead response time and listen to your staff's 

calls. (They sound worse than you think.)

Train your staff on how to speak with leads. Trained
staff converts 300% more leads to customers. 

 CONVERT MORE OF YOUR LEADS TO CUSTOMERS 
Convert more CoolSculpting prospects into paying 

CoolSculpting customers: 

Implement proper sales protocol (automated email, 
call day 1, text day 1, call day 2, call day 3, final 
email, etc.)



CASE STUDY: SKINNEY MEDSPA
SKINNEY MEDSPA  

The #1 CoolSculpting Provider in the World in 2018

Secured # 1 position on Google in New York City for CoolSculpting 

related search terms. 

Optimized website to convert three times as many websites visitors 

to leads, saving money in media costs and gaining more customers.

Set up and managed the most successful paid media campaign on 

Google, Facebook and Instagram.

Worked with the sales team to increase consult booking rate and 

consult to customer conversion sales rate.



Website design & development. 

Search engine optimization (SEO) + Content
management.

Set up and managment of targeted digital media 
campaigns on Google, Facebook & Instagram.

Conversion optimization (convert more leads to 
customers.)

SCHEDULE A COOLSCULPTING STRATEGY SESSION  

Our CoolSculpting + Aesthetic Treatment 

Marketing Services

Chris Zelig 

Tel: (646) 694-9450 

chris@medstarmedia.com

Let's talk about your CoolSculpting business. 

Contact me to schedule a Complimentary 

CoolSculpting Sales Strategy Session. It will take 

about 20 minutes and you will learn what I do 

to help providers become #1 in their area. 


